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Why do film companies

choose Albuquerque?

INCENTIVES: State incentives well established (since 2003) and
continuing to grow at sustainable rate. No sunset. Favorable to
BTL and ATL positions.

INFRASTUCTURE: Availability of Stage/Studio + Production office
space. Vendor and small business support. Community support of

industry.
WORKFORCE: Locally trained labor. Strong film education through

University, community college and union training partnerships. Incentives
that support job training.

LOCATIONS: Accessibility + Proximity

Variety of creative looks for films.

Livability for crews

NM cities consistently rank in top 10 and #1 positions for Film Crew

‘Best Cities’ to live and work in North America (Movie Maker Magazine)




New Mexico State Film Incentives (FYI-370)

https://nmfilm.com/whynewmexico/incentives-2

*Base Credit Amount: 25% (no minimum spend)
*Maximum credit amount: 40%

*An additional 5% tax credit is available if certain criteria are
met when filming a television series or a pilot.
*An additional 5% tax credit is available if certain criteria are
met regarding using qualified production facilities
(soundstage/standing set).
*A 10% tax credit is available for qualified expenditures in New
Mexico areas at least sixty miles outside the Santa Fe and
Albuquerque City Halls.
*The $110 million per fiscal year payout is now increased to an
eventual $160 million in $10 million increments per fiscal year.
$5 million cap per production for non-resident principal
performing artists.*No cap for resident artists.
*15% credit with a cap on twenty qualifying below-the-line
positions
More Incentives:

-Film Crew Advancement Program (FCAP)

-Operation Sound Stage (‘OSS’ veterans job training)



Economic Impact of Film Industry in New Mexico

. Delivered an economic output of $1.39 billion over the two-year

State of NM (2022-23) m
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/N 828 PRODUCTIONS
NBC UNIVERSAL

= Camel Rock Studios (Tesuque)







FILM TOURISM

* Hotel stays and Restaurant visits

* Film tourists come first and stay longest,
visiting many other attractions on their trips.

‘N * Themed restaurant + bar menu items, tours,
shops, museum displays and specialty gifts
can spin off the original brand.










Film production is experiencing global
downturns:
* Pandemic
Labor Strikes
Political and Economic uncertainty
Streaming Wars
Studio Consolidation

New Mexico’s Continued Support of Industry:
e Strong incentives with bi-partisan support
Infrastructure development
Educational access
Support of independent film makers
Global brand recognition
* Discussion reaching federal audience
‘NM is the #4 film economy in the US and above
many larger markets’
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Everyone has a role.

ALBUQUERQUE



https://www.motionpictures.org/advocacy/driving-local-economies/
https://www.motionpictures.org/advocacy/driving-local-economies/
https://www.o-spi.com/
https://www.ep.com/production-incentives/
mailto:cmccrossen@cabq.gov
mailto:rcavalier@cabq.gov
https://nmfilm.com/
https://abqfilmoffice.com/

WE ARE
ALBUQUERQUE

FILM. on:

LEARN MORE nLBH%BE film office

abgfilmoffice.com



